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MexauHeH J0KJIa/ 3a 1eiHHOCTTA Ha
»Ansepraiizunr lpogumxu” AJl
KBbM ITEPBO TpuMeceune Ha 2014 r., cpriacHo
yn. 1000, am. 4, T. 2 ot 3TIIIK

1. Uudopmanus 3a BaKHU CHLOUTHUS, HACTHINIU
Nnpe3 TpUMeceyueTo U ¢ HATPYNBaHe OT HAYAJI0TO
Ha GUHAHCOBATA IOIMHA 10 KPas HA CbOTBETHOTO
TpuUMeceumne.

Hpe3 OTUYCTHHA NEpUOo HEC Ca HACTBIIWIMA 3HAYUMH

CBHOUTHSL.

1.1. TpunoouBane na IMA npe3 2014 r.

3a mepuwoma 01.01.2014 . 31.03.2014 r.
JIPY’)KECTBOTO HE ¢ MNpuaoOuBajg0 JbJITOTPAlHH
MaTepHUaTHU aKTUBH.

1.2. Pe3yJITATH OT OCHOBHA JA€HHOCT

3a mepuoma 01.01.2014 r. 31.03.2014 r.
JIPY’)KECTBOTO HE € pealu3upaio MpHUXoa OT
nponaxou. JpyXecTBOTO € aKyMyJHpalo pa3Xoau
OT oOM4JaifHaTa JEHHOCT B pa3Mep Ha S5 XWISIIu JeBa.
KoM 31.03.2014 r. ,,Ansepraiizunr [Ipomumxu” AJl
UMa KpaTKOCPOYHHM TBHPrOBCKM B3eMaHHs 923 xuil.
JeBa W JOpyrm B3emMaHus 238 xwi.  JieBa.
JpykecTBOTO MMa KPaTKOCPOUHHU 3aJIbJKEHUS] KbM
JocraBuniu B pasmep 270 xwun. niB., a o0mo
3aabDKeHus B pa3mep 414 xu. nB.

2. Nudopmanus 3a CKIYEHUTE TOJIEMHU CIEIKH
MEXKIy CBHbP3aHH JIMNA TMpe3 MBPBO TpUMecevyne
Ha 2014 r.

3a mepwoma 01.01.2014 . 31.03.2014 .
L2Ansepraiizunr Ilpogumku” Al He e CKIIoYBaIIo
TOJIEMHU CJETKU ChC CBBP3aHU JHIA, M3KIFOYBANKH
CACNKH OT 00WYaifHa CTOMAHCKA JICHHOCT.

3. OnucaHue Ha OCHOBHMTE PHCKOBe H
HECHTYPHOCTH, Tpel KOUTO € H3INPaBeHo
Jpy:xecTBOoTO Tmpe3 ciaeaBamusi  (UHAHCOB

nepuoa./[py’xecTBOTO € 3aBUCHMMO Hail-Bede OT
o0IIUTEe TEHICHIMM B CEKTOpa HAa MapKETHHTa H
peknamara. Thil KaTo pa3sMepa Ha WHBECTULIUUTE B
MAapKETHUHI Ca BBIIPOC HA MECHUIPKBPCKO YCMOTPECHHUE
U 3aBUCSAT OT pa3Mepa U paslpeAeliCHUETO BbB
BPEMETO HAa MapUYHUTE MOTOLM HA CaMUs KIUEHT U

IUIOCTHaTa KOHIOHKTypa Ha CeKTopa, B KOHTO
omnepupa peKiamoiaTens, »AJIBepTal3uHT
IIpomumxkn” AJl e mHpsSko  3aBUCUMO  OT

LMKIAYHOCTTA Ha HWKOHOMHKAara. 3a0aBsiHETO B

Interim Activity Report
of ,,Advertising Prodigy” AD
For the first quarter of 2014, according Art. 1000,
paragraph 4, p. 2 of Public Offering of Securities Act

1. Information about important events that
occurred during the period and cumulatively since
the beginning of the financial year to the end of the
respective thirdly months period.

During the reported period , no significant events
have occurred.

1.1. Acquisition of Fixed Assets in 2014
For the period 01.01.2014 - 31.03.2014 the company
has not acquired any tangible assets.

1.2. Results from operating activities

For the period 01.01.2014 - 31.03.2014, the company
has not generated revenue. The Company has
accumulated expenses from its basic activity at the
amount of BGN 5 thousand.

Up to 31.03.2014 ,,Advertising Prodigy” AD has short
term receivables from clients BGN 923 thousand and
other receivables BGN 238 thousand.

The company has a short term liabilities to suppliers
amounting to BGN 270 thousand, and total liabilities
BGN 414 thousand.

2. Information on major transactions concluded
between related persons during the first quarter of
2014

For the period 01.01.2014 . 31.03.2014
»Advertising Prodigy” AD has not signed any big
deals with related parties, excluding transactions in
the ordinary course of business.

3. Description of principal risks and uncertainties
facing the Company during the next financial
period.

The Company depends on the most from general
trends in Marketing and Advertising sector. In the
view of the fact that the amount of the investments for
Marketing is a matter of Manager’s decision and
depends on the amount and time schedule of the cash
flows of the Client himself and the whole sector’s
situation, in which the Advertiser is operating,
“Advertising Prodigy” AD is directly dependent of
the economy cycle. The slowdown of the Bulgarian
economy’s growth, respectively, the reduction of the




FIRT IR

ND MARK

2 Ted AL AR

ETING

pbCcTOBETC Ha OBIrapckaTa WKOHOMHKA, CHOTBETHO
HAMAJABAHETO HA PA3XOAMTE 33 PEKJAMA M MEHaT,
MOXE 14 MMa CBUICCTBEHO HETATHBHO B/IHSHHE
BbDXY MPHXOAHTE HA APY/KECTBOTO.

Tosu puck ¢ [0 HAKBAE KOMICHCHpaH 0T
BB3MOXKHOCTTAa Ha ,, Ansepraisunar Ipommwmxu” All
1a pa3BHE MPHCBCTBHETO CM HA Ma3apa Ha CbCEAHH
crparn (I'bpums, Kumep), KbAETO NpeajaranuIe oT
HETO pEKNTaMHM yciayrk Ouxa mornu ga Ombaat
peanu3upaHa Ha MO-BHCOKH UEHH.

TenpeHUMATA B MOCICAHMTE TOJHHH € BCE MOBEYC
peKIaMoaaTeNy ¥ KOMYHHKAUMOHHH areHLNM 1a ce
JIOBEPABAT HAa  HETPAAMLMOHHHTE MEAMM 32
KaMIIAHHWUTE KATO TOBA BAXH B OCOOCHA CTEMEH 3a
HUsrouna EBpona, u30cTaBalla B 3HAYMTS/IHA CTCIICH
OT 3anagHMTE [asapy B TOBA  OTHOIICHHC.
| CbBpEMEHHMAT CBAT C€ CTPEMHU KbM HOBOTO H
HETPaJMIIMOHHOTO BBB BCKa cdepa Ha OulHeca, a B
pekJamMata HOBATOPCTBOTO € OCOOCHO  BasKHO.
BCHYKO TOBAa Ch34aBa MICAIHUTE NMPEANOCTABKH 33
NO-roAMO NPHCHCTBHC HA BCE MO-PasHOOOpasHH
pEKNaMHM ~ HOCHMTEIW B ©KCIHEBUCTO W
NPEBPBIUAHETO JOPH Ha TPAjACKUS TPAHCHOPT B
Meaus. Peknamara W3HUKBA Nped MoTpebUTEnnTe Ha
BCSAKA Kpauka, a TPAaAMLMOHHATA W Hai-Beue
TEJIEBU3NOHHATA pekiaamMa OuBa  BCC  MOBEYe
wiocTaBaHa oT Owusneca. Tosa € enHa peanHa
BB3MOXHOCT 32 , Ansepraisunr [Ipognmxu” AJl na
CTaHE YY4acCTHHMK B €IHO CBBCCM HOBO HAIPABICHHE
HAa pEeKJaMaTa, KOETO OCBEH BCHYKO JpYro Lie
OO3BONM HA OPYXXKECTBOTO [a TEHEpupa W
3HAYMTETHH TPUXOIH.

advertising and print cxpenses, may have significant
negative impact on the Company’s income.

This risk is compensated to some degree by the
potential “Advertising Prodigy” AD to develop its
presence on the market of the regional countries
(Greece, Cyprus), where the distributed advertising
services could be realized at higher prices.

The trend in recent years is more and more advertisers
and communications agencies to trust unconventional
medias for campaigns especially in Eastern Europe,
lagging behind significantly from Western markets in
this respect. The modern world is to seck new and
non-traditional in every sphere of busincss and
innovation in advertising is especially important. All
this creates ideal conditions for a greater presence in
the ever more diverse advertising media in cveryday
life and make public transport even in the media.
Advertising appears to consumers at every turn, and
the traditional and especially the television Is
neglected by the business. This is a real opportunity
for Advertising Prodigy AD to become a participant
in a new advertising brand, which among other
advantages will allow the company to generate
significant revenue.

Date: 17.04.2014.
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	Този риск е до някъде компенсиран от възможността на „Адвертайзинг Продиджи” АД да развие присъствието си на пазара на съседни страни (Гърция, Кипър), където предлаганите от него рекламни услуги  биха могли да бъдат реализирана на по-високи цени.

